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For over 27 years Jowdy Photography has provided a wide range of photography services to
our clients all over the country. We provide Fan photegraphy for the Teams below along with many
other Corporate Clients.
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What makes a company great is a desire to be greatl.
At Jowdy Photography we have a passion for the art and to meet or exceed
our customer's expectations. For 25 years Jowdy Photography has provided
a wide range of photography servicas to our clients all over the country. We provide Fan
photography for the Dallas Cowboys, New York Yankeas and othars. We
are vigilant about new technologies and ways to useait, cld-fashioned about the
sarvice wea providea our customaers and possess a creative hunger to provide the
best memory. Our goal is to push the leading edge of photography, taking on
huge challenges to do what others cannot do and what others do, do batter.

As a full service photography company we have a graphics department that
will create unigque custom graphics to make it right. Our accounting staff
i5 quick to report and resourceful to find ways to increase revenue. We
are the market leader for onsite printing with the latest computers, printers
and specialty software. Jowdy Photography provides solutions unigua to
our clients’ needs, unlike some companies that use third party systems.

Inocurquesttobethebestwewant toworkwiththabast. Jowdy Photography
will have an untiring commitment to delivering professional quality
and old fashioned service to improve the experience for everyone.
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THE BRANDED EXPERIENCE

EVERYTHING CAN BE CUSTOMIZED CuSThuIED
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ACCESS Destination Services Team Survey

Where are you located?
o Dallas Office
What is your role?
o Sales
How long have you been in the industry?
o 7years
How long have you been with ACCESS DMC/Outstanding Productions?
o 7years
How many bids do you submit per year?
o 300
How many bids include photography?
o 40%
Would you consider including photography pricing with every bid?
o Possibly
What is the most common photo request/offering?
o Photo Stations for Events/General Session Photos
What is your average photography invoice?
o $2000 =$240,000
What is your average markup on photography?
o 35%
Do you use one specific photography company?
o If so, primary reason quality, range of services, price?
= Yes, quality, and relationship. Easy to get in touch with. Price is great.
o How would you rate the experience with this company 1-10 best?
= 10
Do you offer photography with facebook or image download delivery?
o yes
What percentage of your events with photography use onsite printing?
o 90%
Do you offer custom graphics/company branding with photography?
o Yes
Do you know Jowdy Photography?
o No
Have you used Jowdy Photography?
o If so, how would you rate the experience with Jowdy Photography 1-10 best?

= Have not used Jowdy



o How would you rate the service with Jowdy Photography 1-10 best?
= N/A
o How would you rate the range of services with Jowdy Photography 1-10 best?
* N/a
o How would you rate the price with Jowdy Photography 1-10 best?
= N/a
e How could your existing photography offering be improved?
o n/a
e How important are the following items to you?
o Photography quality 1-10 best?
= 10
o Photography range of services 1-10 best?
= 8
o Photography dependability 1-10 best?
= 10
o Photography consistence 1-10 best?
= 10
o Photography price 1-10 best?
= 8
e [f you could get better quality, service, with more offerings would you change photography companies...
o If the price was the same?
= Yes
o If the price was slightly higher?
=  Possibly, if we had the ability to negotiate when needed
e  Would you be ok with a companywide photography partner if the services were the same or better with
similar pricing?

o Thatis at the owners discretion.

Emily Frampton | Sales Manager

ACCESS Destination Services®
p 214.379.1646 | f 214.350.9188 | ¢ 214.445.7998



ACCESS Destination Services Team Survey

Where are you located? Hilton Anatole ACCESS Texas Office
What is your role? Senior Sales Manager
How long have you been in the industry? 20 years
How long have you been with ACCESS DMC/Outstanding Productions? Going on 9 years
How many bids do you submit per year? Did not answer
How many bids include photography? Not that many for GS or Awards Photography; event photography
(green screen and or Photomadic | would say at least 70%)
Would you consider including photography pricing with every bid? | don’t know. We customize our quotes
according to our client’s program needs. | would add it to my probing questions when learning about a
client’s program to see if it’s a service they need.
What is the most common photo request/offering? Green Screen and/or Photomadic (social
media/download capabilities). For programs from a meetings perspective mostly clients request photos
throughout the program, with the capability of a quick turnaround so that they can show them at a
general session or awards dinner.
What is your average photography invoice? Not sure
What is your average markup on photography? Did not answer
Do you use one specific photography company? No, it depends on the style that the client prefers
o If so, primary reason quality, range of services, price? Sometimes it’s price, sometimes is creativity
o How would you rate the experience with this company 1-10 best? Haven’t booked Jowdy recently
but passed experiences (before OP/ACCESS) my experience was probably an 8.
Do you offer photography with facebook or image download delivery? Yes, Photomadic is popular
What percentage of your events with photography use onsite printing? It depends on the type of event
but most Park Parties here at the hotel request event photography like a green screen or Photomadic
(most receptions/final night events are open to using it so | would say a high percentage).
Do you offer custom graphics/company branding with photography? Yes
Do you know Jowdy Photography? Yes
Have you used Jowdy Photography? Yes (in the past) — it was a long time ago so the following questions
wouldn’t apply to my experience.
o If so, how would you rate the experience with Jowdy Photography 1-10 best?
o How would you rate the service with Jowdy Photography 1-10 best?
o How would you rate the range of services with Jowdy Photography 1-10 best?
o How would you rate the price with Jowdy Photography 1-10 best?
How could your existing photography offering be improved? Unsure, fairly satisfied with what we offer at
this time because we have our “go to” photographers based on the client needs.
How important are the following items to you?

o Photography quality 1-10 best? 8



o Photography range of services 1-10 best? 10
o Photography dependability 1-10 best? 10
o Photography consistence 1-10 best? 9
e Photography price 1-10 best? 9
e If you could get better quality, service, with more offerings would you change photography companies...
o If the price was the same? Not necessarily; relationships mean a lot to me as well as
price/quality/service. | would probably offer my current partner(s) the opportunity to match the
new offering before switching completely.
o If the price was slightly higher? No
e  Would you be ok with a companywide photography partner if the services were the same or better with

similar pricing? Possibly.

Suzy Morris | Senior Sales Manager

ACCESS Destination Services®
p 214.761.7549 | f 214.761.7539 | ¢ 214.281.2242



ACCESS Destination Services Team Survey

Where are you located?
o Gaylord Texan
What is your role?
o Sales
How long have you been in the industry?
o 6years
How long have you been with ACCESS DMC/Outstanding Productions?
o 6years
How many bids do you submit per year?
o 500
How many bids include photography?
o 70%
Would you consider including photography pricing with every bid?
o Possibly
What is the most common photo request/offering?
o Photo Stations for Events/General Session Photos
What is your average photography invoice?
o $2000 =5700,000
What is your average markup on photography?
o 35%
Do you use one specific photography company?
o If so, primary reason quality, range of services, price?
= Yes, quality, and relationship. Easy to get in touch with. Price is great.
o How would you rate the experience with this company 1-10 best?
= 10
Do you offer photography with facebook or image download delivery?
o yes
What percentage of your events with photography use onsite printing?
o 90%
Do you offer custom graphics/company branding with photography?
o Yes
Do you know Jowdy Photography?
o Yes
Have you used Jowdy Photography?
o If so, how would you rate the experience with Jowdy Photography 1-10 best?

= 8



o How would you rate the service with Jowdy Photography 1-10 best?
= 8
o How would you rate the range of services with Jowdy Photography 1-10 best?
= 5 -—Butit's because | don’t know what you have because we haven’t had a dedicated rep
in a long time.
o How would you rate the price with Jowdy Photography 1-10 best?
= 7
e How could your existing photography offering be improved?
o n/a
e How important are the following items to you?
o Photography quality 1-10 best?
= 10
o Photography range of services 1-10 best?
= 8
o Photography dependability 1-10 best?
= 10
o Photography consistence 1-10 best?
= 10
o Photography price 1-10 best?
= 8
o If you could get better quality, service, with more offerings would you change photography companies...
o If the price was the same?
= Definitely
o If the price was slightly higher?
=  Would depend on their presentation of services.
e  Would you be ok with a companywide photography partner if the services were the same or better with
similar pricing?

o Thatis at the owners discretion.

Katie McBryde | Sales Manager
ACCESS Destination Services®
p 817.778.3210 | f817.778.3348 | ¢ 214.435.8282



ACCESS Destination Services Team Survey

Where are you located?
o Dallas Office
What is your role?
o Outside Sales
How long have you been in the industry?
20 years
How long have you been with ACCESS DMC/Outstanding Productions?
o 8 months
How many bids do you submit per year?
o 30
How many bids include photography?
o 3
Would you consider including photography pricing with every bid?
o Possibly
What is the most common photo request/offering?
o Photo Stations for Events
What is your average photography invoice?
o $1,200
What is your average markup on photography?
o 35%
Do you use one specific photography company?
o If so, primary reason quality, range of services, price?
= No, pretty open.
o How would you rate the experience with this company 1-10 best?
= 8
Do you offer photography with facebook or image download delivery?
o yes
What percentage of your events with photography use onsite printing?
o 60
Do you offer custom graphics/company branding with photography?
o Yes
Do you know Jowdy Photography?
o Yes
Have you used Jowdy Photography?
o If so, how would you rate the experience with Jowdy Photography 1-10 best?

= 8



o How would you rate the service with Jowdy Photography 1-10 best?
= 8
o How would you rate the range of services with Jowdy Photography 1-10 best?
= Not sure, have not used them much
o How would you rate the price with Jowdy Photography 1-10 best?
= 7
e How could your existing photography offering be improved?
o More client communication of what we are looking for
e How important are the following items to you?
o Photography quality 1-10 best?
= 10
o Photography range of services 1-10 best?
= 10
o Photography dependability 1-10 best?
= 10
o Photography consistence 1-10 best?
= 10
o Photography price 1-10 best?
= 10
e [f you could get better quality, service, with more offerings would you change photography companies...
o If the price was the same?
= open
o If the price was slightly higher?
= open
e  Would you be ok with a companywide photography partner if the services were the same or better with
similar pricing?

o Open

Jason Sims | Sales Manager
ACCESS Destination Services®
www.accessdmc.com

d 214.379.8759 | f 214.350.9188 | ¢ 469.474.5319
8888 Governors Row | Dallas, Texas 75247


http://www.accessdmc.com/

ACCESS Destination Services® Special Pricing

Onsite Printing Options: Up to 3 Hours
Price Add'l Hours (each)
Casual Pace $800 $250
High Volume  $1,200 $350

Options Include:
e 5x7 prints. Other sizes are available, contact us for details

e Unlimited prints within the hours of operation (Limit one print per person per shot)
e White picture folders, custom folders available, contact us for details

e Custom graphic background and border options (1% hour included at N/C)

e Picture folder

e Images on Thumb Drive are an additional $200

Onsite Self-Serve Photo Booth: Up to 3 Hours
Price Add'l Hours (each)

Digital Delivery $800 $250
Social Media/Email

Standard Photography Service:

Hourly Rate (3-hour minimum) S 150.00 per hour
Half-Day Rate (5 consecutive hours) S 700.00
Day Rate (10 consecutive hours) $1,350.00

Studio Lighting / Background Setup S 150.00 per setup

Includes:
¢ Photographer
¢ High resolution images on Disk or Thumb Drive
e Basic image editing
¢ Digital contact sheet
¢ Lifetime image storage



LET US DISCUSS YOUR EVENTS BECAUSE ANYTHING IS POSSIBLE!

Pt i . _
Mﬁﬁ] Photography






